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KomnaHua Roland Berger Strategy Consultants pacwupsier 6ubnuoteky
CaHkT-lleTepbyprckoro rocyfapCTBEHHOro yHMBepcuTeTa 3KOHOMUKM
1 cbMHaHCcoOB

CaHkr-lNeTepOypr, 28 Hoab6bpsa 2008 r.: KomnaHua Roland Berger Strategy

Consultants B coTpyaHuyecTtBe ¢ HemeukuMMm KynbTypHbIM LieHTpoM um. [éTe
OTKpbiNna HoBYyw 6ubnuoteky B CaHkT-lleTepbyprckom rocyaapcTtBeHHOM
YHUBEpCUTETEe 3KOHOMUKU U (PpUHaAHCOB.

bubnunoTteka Roland Berger saBnsetcs
obopydoBaHHbLIM MO nocnegHemMy
CNoOBY TEXHUKM  MHGOPMALMOHHO-
obpasoBaTenbHbIM LEHTPOM,
MOCKOMNMbKYy  MOMMMO  JocTyna K
cobpaHMsiM COBPEMEHHOW [OerioBOM
nuTepaTtypbl Ha pasHbIX s3blkax WU
XypHanam no Teopunm U MNpakTuke

ynpasneHusi, CTYOEHTHI "
npenogasaTenu Mony4nnm
BO3MOXHOCTb paboTaTb B XOpOLIO
OCHaLLeHHOM NOMeLLEHNM c
3MNEKTPOHHbLIMM kaTanoramu 7

KOMMblOTepamu, npenocTaBnAsownuMm
poctyn B MIHTepHeT.

TopxecTBeHHasi LLEpEMOHNA OTKPbITUSA cocTosinack 28 HoAbpsa 2008 r. lMocne kpaTkown
9KCKYpCMM MO 3ary HOBOW OuONMOTEKM K CTydeHTam YHMBEPCUTETA M TOCTAM
mMeponpuatna obpatunucek pektop CI6INYS® UWropb Makcumues, naptHep Roland
Berger Strategy Consultants Bopuc ®dupcoB n pgupektop Hemeukoro KynbTypHOro
ueHTpa nm. 'éte B CaHkt-lNeTepbypre goktop Panbd AnneHagep.

MapTtHep «komnaHun Roland Berger
Bopuc dupcoe otmeTun, yuto Croryod
Obin BblOpaH He crfy4aHO: B 3TOM
yHMBepcuTeTe ofHa Un3  cTapeunwmx
3KOHOMMYecknx oubnuotek Poccum,
ogHako  6Grnarogaps  MCNOSIb30BaHUIO

HOBENLNX MHGOPMALMOHHbIX
TEXHoNormi n TwaTensHomy noadopy
nutepartypbl no 9KOHOMUKE n

MeHe)KMEHTY yaanocb BHECTV BKnaj B
ee pasBuTHe.

Bopuc dupcos, MropbﬂMaKCMM.LleB o-p Panbd Onnenagep



OH Takke BbIpa3un Hagexay Ha To, 4YTO HoBas OGUBNMOTeKa yOOBMETBOPUT TAry
CTYOEHTOB K 3HaHUSIM, OTMETMB, YTO 3TO Ka4yecTBO NMOMOraeT NnigsamM B LOCTUXKEHUU
NOCTaBMEHHbIX LEeneun.

Ounpektop HemeLkoro KynbTypHOro ueHtpa um. [éte B CaHkt-leTepbypre [okTOp
Panbd 3nneHsgep nosgpaBun BCEX MPUCYTCTBYIOWIMX C OTKPbITMEM HOBOMO LIEHTPA,
OTMETMWI BaXXHOCTb 3TOro cobbitms ansa Crory3d, koTopbii FOTOBUT cneuuanmcToB Ansg
3koHoMukn Poccun. o cnoeBam a-pa OnneHsgepa, OTKpbiTME ©mbnuotekn Roland
Berger o3HayaeT Ans Hemeukoro KynbTypHOro ueHTpa uMM. [E€Te [ononHeHue wu
paclmpeHne yxe umetollerocs 6mbnuortevyHoro cotpyaHudectBa. "BaxHas gns Hac
uenesas rpynna HOHON akageMU4ecKOM 3NUTbl CMOXET He TOJSIbKO BOCMOSIb30BaTbCS
npeanoXeHHbIMM B OUONMOTEKe 6Gasamu [aHHbIX, CheunansHOW nuTepaTtypon WU
NepuoanKon Mo 3KOHOMUKE B LESIOM M Mo npegnpuHumaTtensctsy B [epmaHun B
yacTHocTu. CTygeHTam OymeT OocTynHa Takke dunocodus coumanbHOW PbIHOYHOM
9KOHOMWUKM, KOTOpas uMmena Oomnblioe 3Ha4YeHWe Ans pasBUTUS OEeMOKPaATUYECKOro
rpaxgaHckoro obwecrea OPI™, — oTmeTun aMpekTop HemeLKoro KynbTypHOro LieHTpa
nm. lérte.

Ha uepemoHnn Takke npucyTcTBOBanNM 3amMecTutenb [eHepanbHOro KoHcyna,
pykoBoauTenb oOTAena 9KoHOMUKM [eHepanbHOro koHcynbctBa ®PIT B CaHKT-
Metepbypre Aptyp BpyHHep n lMpeacepatens KomuteTa nNo Hayke M BbICLUEN LUKONE
CaHkr-lNeTepbypra AHgpenn MakcMMOB, KOTOPbI BbICOKO OLIEHWST MOSABIIEHWE HOBOMW
oubnuotekn B CI6INY3®. LlepemoHuns 3aBepumnacb NpuMemMoM [Afis BCEX rocTen
MEpPONPUATUA.

B nomeweHnn Bubnuotekn Roland Berger Obin caoenaH kanuTanbHbIA PEMOHT,
3aKynneHbl HoBasi Mebernb, ocBelleHne u obopygoBaHue. C 0COObIM BHMMaHueEM
Roland Berger Strategy Consultants n Hemeukuin KynbTypHbIA LeHTp uMm. [€Te nogoLunu
K BbIOOPY M3gaHui ansa nonosHexHms oHga 6mbnuoteku, yumtbiBas To, 4To GubnmoTeka
YHUBEPCUTETA SABMNSETCA OOHOM M3 CTaperwmnx 3KOHOMMYeckmx 6ubnuotek Poccum
¢ cdoHaom okono 1,5 mnH kHur. MNMogbopka nNepuoauku MOMOMHWNAcb, B 4aCTHOCTM,
XypHanowm think: act — kopnopatneHbiM n3gaHuem Roland Berger Strategy Consultants,
TpexKkpaTHbIM nobeanTenem KOHKypca Ha 3BaHME NyYLIero KOprnopaTUBHOrO msgaHus
B EBpone — Best of Corporate Publishing (BCP). lNMocetutenn o6mbnunotekn moryT
03HAKOMUTBLCSI CO CTaTbsIMM U3BECTHbIX OeATEnen MOMUTMKN, 3KOHOMUKMA U KyrbTypbl,
HanucaHHbIX cneuunansHo ans think: act. Cpean aBTopoB XypHana — npeacenarenb
EBpokomuccum XKose MaHnyan bapposy, BUAHbIA TeopeTuk MeHemkmeHTa Nutep CeHre
n apxmutektop Pam Konxac.

OTtkpbiTne 6ubnmotekn Roland Berger B Cl6IMY3d ctano Bo3MOxHbIM Grarogaps
nporpamme "Counterparts”, cosgaHHon komnaHnen Roland Berger Strategy Consultants
B COTpyAHuM4yecTBe C Hemeukum KynbTypHbIM UEeHTpPOM uM. [éTe Ana noagepku
KynbTypHbIX M obpasoBaTtenbHbix NpoekToB B LleHTpaneHom u BoctouHow Espone.
PaHee, B 2005 r., B pamkax aTton nporpammbl Roland Berger n Hemeukuii KynbTypHbIR
LeHTp uMm. [éTe NononHUNKN NuTepaTypHbIN oHa ropoackon 6mbnuotekn B [ly6poBHuKe
(XopBatus) 1 OTKpbINK BUBNIMOTEKY MY3blKanbHOWM NUTEpPaTypbl.

Kpome Toro, ¢ 2007 r. Roland Berger Strategy Consultants nogaepxxusaet passutue
MexgyHapogHoro KynbTypHoro ueHTpa B KpakoBe. B 2006 r. mexayHapogHas



KOHCaNTUHroBasi KOMMaHUs CrMOHCMpoOBara MoCTaHOBKY onepbl MouapTta "BonwebHas
dnenta" B lMNMonbckon HauuoHansHoW onepe B Bapwase. Cnektaknb 6bin nocraBneH
HemeukuM pexuccepom AxumoM Ppenepom, KOTOpbIM B CBOE BpeEMsS Yyyuncs
y beptonbaa bpexta. B 2005 r. komnanma Roland Berger cnoHcupoBana
00BbEeANHEHHYIO0 BbICTaBKY HEMELIKMX M XOPBATCKUX XyOOXHUKOB B My3ee coBpeMeHHOro
nckycctea B 3arpebe.

MpoekTtbl Counterparts, Kak NpaBuo, COCTOST U3 ABYX YacTeW: KyNbTypPHOro cobbiTus

B CTONULE U OTKPbITUA BUBIMOTEKN B APYrom KpynHOM ropofe. B Poccumn KynbTypHbIM
cobbiTveM B 3TOM rogy crtan "decTtMBanb COBPEMEHHOW HEMeLKOW Xxopeorpadun',
npoxoauswumn ¢ 27 mapta no 24 anpena 2008 r. B MockoBCKOM akageMu4ecKkom
MysblkanbHOM Teatpe uMm. K. C. CrtaHucnasckoro u Bn. WN. Hemuposuya-JaH4yeHko
n Teatpe "lkona ppamatuyeckoro wuckycctea". Meponpuatve npoxoauno nog
natpoHatoMm YpesBblvanHoro u lMonHomo4Horo nocra epmaHun B Poccuu pgoktopa
Banbtepa KOpreHa Wmupga. OtkpbiTue oubnuotekn B CaHkt-lNeTepbypre cocrtaBnset
BTOpPYIO YacTb npoekta Counterparts, nposoanmoro B aTom rogy B Poccun.

Roland Berger Strategy Consultants, ocHogaHHasi

8 1967 200y, Aensemcs 00HUM U3 1Udepo8 MUPOBO20 PbIHKA
cmpameaudyeckoeo KoHcanmuHea ¢ 36 ogpucamu

8 25 cmpaHax. B 2007 200y o6opom ¢hupmbl, 8 Komopou
pabomarom 2000 compydHukos, cocmasur bosiee

600 mnH egpo. KomnaHusi opeaHu3osaHa e ghopme
napmHepcmea, Haxodsiueaocs 8 cobcmeeHHOCMU

170 napmHepos.

Cant nporpammbl: www.counter-parts.org
MapTHepbl:

Hemeuknin KynbTypHbI UeHTP uMmeHn [éte B CaHkr-lNeTepbypre,
www.goethe.de/stpetersburg

CaHkT-leTepbyprcknii rocyaapCTBEHHbIN YHUBEPCUTET
9KOHOMWKM 1 prHaHcoB, www.finec.ru

LononHumenbHas uHgopMayusi:

SHa Manbiwesa

Roland Berger Strategy Consultants
Ten.: +7 495 721 1951

Qakc: +7 495 7211954
Yana_Malysheva@rolandberger.com
www.rolandberger.ru

Cy3saHHa XopcmmaHH

Roland Berger Strategy Consultants
Ten.: +49 (0)89 9230-8349

®akc: +49 (0)89 9230-8599
press@de.rolandberger.com



www.rolandberger.com

UeaH KpusoHocos

CaHkm-lemepbypackull 2ocydapcmeeHHbIl
yHU8epcumem 3KOHOMUKU U ¢hUHaHCOo8
Ten.:/pakc: +7 812 310 49 26
krivonosov@finec.ru

www.finec.ru

EkamepuHa 'pomosa (05151 ipeccoi)
Hemeukuli KynbmypHbIt yeHmp umeHu 'éme
8 CaHkm-llemepbypzae

Ten.: +7 812 363 11 26
dolm@stpetersburg.goethe.org

Bukmopus Yepmoeckas (opaaHu3ayUoHHbIe 80rpPOChI)
Hemeukuli KynbmypHbIt yeHmp umeHu 'éme

8 CaHkm-llemepbypae

Ten.: +7 812 363 11 29

Qakc: +7 812 325 65 74

bibl@stpeterburg.goethe.org
www.goethe.de/stpetersburg



