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MockBa — mecto BcTpeun 130 MmexayHapoAHbIX KOHCYIb-

TAHTOB BbICLUEero ynpaBJrjieH4eCKOro 3seHa
MexayHapoaHas BcTpeya napTHepoB KomnaHuu Roland Berger Strategy Consultants

Mocksa, 6 untons 2006 r. — Roland Berger Strategy Consultants, ogHa 13 Begywmx mex-
AyHapoAHbIX KOMNaHuM B cdepe cTpaTerM4eckoro KOHcanTuHra, B nepBbii pa3 B
CBOEN UCTOpUU Bbibpana MecTtomMm MeXxayHapoaHon BCTpeyn naptepoB komnaHum Mo-
ckBy. Roland Berger siBnsieTcs He3aBMCMMOMN KOMMaHMEW, HaXoAALWENCA B UCKIIOUYN-
TenbHon cobcTtBeHHocTn 130 naptHepoB M3 32 ctpaH mMupa. o npurnaweHuvio
MockoBcKoro npegcraBuTeNibCTBa KOMMaHUMKM, BCe MNapTHepbi-cOBNagenblbl
BcTpeTATCA B MockBe ¢ 20 no 22 vionsa ¢ uenbio 00CyXAeHUA HacyLHbIX BOMPOCOB
pasBuMTUA KOMnaHua U Oyaywmx nepcnekTuB PpasBUTUA  MeXAYyHapoOAHOro
KOHCaNTUHroBoro 6usHeca.

"ToT dakT, 4To MMeHHO MockBa 6bina BbibpaHa B 9TOM rogy oyvepeaHbiM MECTOM BCTpeUn
Halwux napTHepoB, NOATBepXdaeT ObICTPO pacTylee 3HayeHne Poccun ana mexayHapon-
HbIX KoMnaHwun. MNMpeactaButenbcTBo kKoMnaHmm Roland Berger Strategy Consultants B Poc-
CUM yXXe Ha MNPOTSXKEHUN HECKOMbKUX NeT OTHOCUTCA K Havbonee AMHaMWYHO pacTyLUUM
MeXAyHapoaHbIM opurcam Haluen KoMmnaHun", KoMmmMmeHTupyeT a-p Yee Kymm, Ynpasnsiowmn
MaptHep n Maea MockoBckoro npeacrasutensctea Roland Berger Strategy Consultants”.
Hapsgy ¢ koHdepeHunsMm n pabounmm BCTpeYammn KOHCYNbTaHTbl BCTPETATCA Takke C Be-
AyLWUMKY NpeacTaBuTeNSIMU POCCUNCKON AeNOBOW U NONUTUYECKON INUTHI.

"Poccua oTHocuTcsa cerogHsa K Hanbonee gMHaMU4HbIM pasBUBAKOLWMUMCS pbiHKaM. B Teve-
HVWe nocnefHuX neT 3aMeTHO 3HayuTenbHoe YnyylleHUne WHBECTULMOHHOro KrumaTta, BO3-
pocnu nonuTuyeckas u npasoBas CTabunbHOCTb, YCNELWHO npogsuraeTcs nubepanunsauus
MHOIMX CEKTOPOB 3KOHOMWKK. Bce 310 Aenaet Poccnio ogHMM M3 caMblX UHTEPECHBIX PbiH-
KOB ANS Hac u Ans Hawux knueHTtos", cuntaeT bypkxapg LUeeHkep, MNpeacenatens Npas.-
nennsa Roland Berger Strategy Consultants. Pactywun 6bICTpbiIMM  TeMNamm  pPbIHOK
KOHCanTuHroBblx ycnyr B Poccumn sisnseTca ans 46-netHero KoHcynbTaHTa n3 F'epmaHum Ha
CEerogHsILLHMN MOMEHT OAHMM M3 CaMblX NPUBIieKaTeNbHbIX B MUPE.

Komnanusa Roland Berger Strategy Consultants 6eina cosgana B 1967t. u sBnsieTca CerogHs O4HoOW U3 BeayLmnx
MeXAyHapoaHbIX (oupM B cdrepe CTpaTermyeckoro KoHcantuHra. B HacTosiliee Bpems KOMMaHWsi HacYUTbiBaeT
32 npeactaButenbcTBa B 23 CTpaHax, YTO MO3BOMSAET €M YCMEeLWHO pa3BuMBaTbCA Ha MMPOBLIX pbiHkax. O6opoT
kKomnaHum coctaeun B 2005r. 550 mnH. eBpo, YncneHHocTb coTpyaHukos — 1 700. Roland Berger siBnsietcst He-
3aBMCUMOM KOMMaHWEN, Haxoaslencs B UCKMtounTenbHon cobectBeHHocTn 130 napTHepoB. Poccuiickoe npega-
CTaBUTENLCTBO ObINO ocHoBaHo B 1994r. B Mockee.
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